
WHY BLOG?



First, a definition of a 
business blog.



A blog is a place to regularly publish and 
promote content.





Your blog helps you attract new visitors
and convert those visitors into leads.



As the number of blog posts increases, 
the search traffic increases.

Each original blog post is a distinct page online. 
The more pages you have, the more opportunities you have to get 
found in search engines, shared in social media, and linked to by outside websites. 
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Become a thought leader in your industry.
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Convert visitors into leads with calls-to-action.



Your blog is integrally 
connected to all HubSpot tools.



HOW TO CREATE A 
SUCCESSFUL BLOG.



Write unique, educational content.

BEST PRACTICES FOR YOUR BLOG:

Format your blog properly.

Optimize your blog for search engines.

Use Calls-to-Action.

Promote your blog through social media.
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4 Write consistently and frequently.
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Write unique, educational content.
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A topic of importance.

What is a keyword?

Long-tail keyword examples: 
“Best Italian restaurant in Boston”

“How to attract visitors to my website”
“Project planning software”



1 Pick one long-tail keyword based on your 
topic.

Optimize your blog for search engines.
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1 Pick one long-tail keyword based on your 
topic.

Optimize your blog for search engines.

2 Place the long-tail keyword in the title, URL, 
image alt-tags, body and meta description.

3 Include anchor text.

4 Assign a topic to each blog post.



4 Assign a topic to each blog post.



Write unique, educational content.

BEST PRACTICES FOR YOUR BLOG:

Format your blog properly.

Optimize your blog for search engines.

Use Calls-to-Action.

Promote your blog through social media.



Use Calls-to-Action.



Write unique, educational content.

BEST PRACTICES FOR YOUR BLOG:

Format your blog properly.

Optimize your blog for search engines.

Use Calls-to-Action.

Promote your blog through social media.



Promote your blog through social media.



Write unique, educational content.

BEST PRACTICES FOR YOUR BLOG:

Format your blog properly.

Optimize your blog for search engines.

Use Calls-to-Action.

Promote your blog through social media.



BLOGGING TOOL 
WALKTHROUGH.


