WHY PUBLISH ON
SOCIAL MEDIA



FIRST, WHAT IS SOCIAL
PUBLISHING, ANYWAY



Social publishing is the practice of sharing content that our
intended audience would find relevant, while nurturing
relationships with them online.
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Social media allows us to succeed at every stage of the

inbound methodology.
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Social proof is measured
by the amount of
interactions an article has
on social media.

The more likes, retweets, and
shares a post has; the more
authoritative it appears to our
audience.
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Social media allows us to
expand our brand’s reach
developments in real time.
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Put our marketing assets to work on social media

We can attach and publish our blog posts, landing pages, and images to
different social media channels from HubSpot's Social Publishing tool.
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hare content to different social media channels

HubSpot enables us to share and vary our content across different social
media channels from the publishing tool.

£ n T4 W User Guide
P 3 reasons why understandin| L 4 n in W W User Guide
I Gt article via @HubSpot
¥ [
http:/fblog.hubspot.com/blog|
Edit Personas-to-Drive-Killer-Cor 3 reasons why understanding your buyer personas are vital to content creation.
Great article via @HubSpof]
http-//iblog hubspot.com/blog/tabid/6307/bid/31043/How-to-Build-Better-Buyer-
® Edt Personas-to-Drive K™~
Today at 4:50 PM vy f g 174 W User Guide
HubSpt  How -
hitp:i/b| if
O i B hitp://blog hubspot. com/blog/tabid/6307/bid/31043/How-to-Build-Better-Buyer-
ai Personas-to-Drive-Killer-Content aspx
< > 1or13 | Like|
ofthe =
Great content deserves a couple twy W f n ‘ » W User Guide
Bexd HubSpESt  How to Build Better Buyer Perso
itp1log Nubspot.comblogabB307tidf
" Personas-to-Driv .
@ Today at 4:50 PM B rsonas are vital fo confent creation.
< > 1013 | Like publishers, inbound marketers d
oftheir targat audianca in ordar o crg p/iblog hubspot com/blog/tabid/G307/ -Build-Better-Buyer-
O Exclude thumbnail Personas-to-Drive-Killer-Content aspx
f scnedule another ¢
Select campaign ¥ New @ Today at 4:50 PM ~ B Attach
Greatcontent deserves aq O Today at 4:50 PH 7| = G e
in  schedule another Linkedin message or
Select campaign v New Great content deserves a couple messages and at least o X Sschedule another Xing message or b f in

Great content deserves a couple messages and at least one post on another network.

Select campaign v || Hew

Select campaign ¥ || New m




Include any social media post to a campaign

We can use our social media content as assets for achieving a
marketing campaign.
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Identify any contacts who engaged with our message

In addition to measuring how many clicks a post generated, we can also
see who in our contact database engaged with our content.
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total clicks engaged contacts Twitter interactions

Message
4 Steps For Creating Landing

Pages That Pop [Customer Story] Most Recent Engaged Contacts see all
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#HubSpotting
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Sent
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Review the ROI of our social publishing efforts

HubSpot Sources report enables us to track which social media channels are
generating visits, contacts, and customers.
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HOW TO GET THE MOST
OUT OF PUBLISHING ON
SOCIAL MEDIA



BEST PRACTICES FOR
SOCIAL MEDIA PUBLISHING
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Optimize your company’s profile
Share relevant industry content
Create a social media style guide

Publish on a consistent basis
Include links when relevant

Review your social media ROI



BUT FIRST, LET’S TALK ABOUT
HOW TO OPTIMIZE YOUR
SOCIAL MEDIA ACCOUNTS
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v| Review your social media ROI




Be sure to optimize
your social media
profiles with your:

Company image or logo

Description of what your
company does

A link pointing back to
your website
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Customer examples with optimized profiles

Be sure to include an image or logo of your brand, a description of what
your company does, and a link pointing back to your website.

Twitter Facebook

OverGo Studio

@OverGoStudio

{Inbound Marketing Agency. Helping business owners increase their sales and reduce their

N Ol artner
New York and North Carolina | overgovideo.com g

# Like
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v| Share relevant industry content

v| Create a social media style guide

«v| Publish on a consistent basis
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v| Review your social media ROI




FLICKR USER WERKUNZ

Social media is about
engaging with others.

Establish yourself as a trustworthy source
of information for your audience by
sharing relevant industry content.




Social publishing customer example

Share relevant third party content by giving credit to other authors and
engage with your followers by replying to their tweets.

Yale Appliance @MyYa 6
Juicing Recipes - How to Make Troplcal Carrot Apple Juice hub.am/1g5KMo2 via
@AlIRecipes

B Viewmeda = ®Reply 3 Retweel Y Favorte 'P Share »+»Morefl Gemmes -

Yale Appliance @ MyYale

The Yale Home Show beglns thns weekend with 15 chef demos, 0% financing and
some great deals hub.am/1IDtQHT pic twitter. com/5SWSv4CSY6r

Y& L% 2014 |

"15th Annual Yale Home Show

DEMOS, DEALS,
0% FINANCING

&P Expand

Yale Appliance @ lyYale Feb &
Our Readers' 8 Best Tips for Cookmg Without Making a Huge Mess hub.am/1jFPVRR
via @thekitchn

[ View summary




BEST PRACTICES FOR
SOCIAL MEDIA PUBLISHING

v| Optimize your company’s profile

v| Share relevant industry content

v| Create a social media style guide

«v| Publish on a consistent basis
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v| Review your social media ROI




Style guides are
essential for maintaining

your brand integrity.
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Social publishing customer example

Create a style guide to ensure consistency in your social media content. Make
sure that your style guide reflects your brand’s purpose.

Recent Updates
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Caliiasis di:' CalliaMedia - Online Marketing

Home Senvices

corporate branding

social media

Building cradibility on your website - Callialedia

Online Marketing
content marketing nston

CalliaMedia provides Corporate Branding, Website Design and Online Marketing services. We get —_— — —
you up and running and keep you there by focusing on generating and converting traffic to your

website. If you build a brand and a website and then walk away you could be missing out on some

real return on your investment. With a little bit of engoing attention you can get your website working

for you — not sitting on the ground gathering dust see less

Specialties

Corporate Branding, Website Design, Online Marketing

Website Industry Type

http:/ w.calliamedia.com Marketing and Advertising Privately Held
Company Size Founded

1-10 employees 2012
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Publish content on a

regular, consistent basis.

Keep in mind that the frequency by which
you publish messages depends on the
social media channel to which you're

§ posting.
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Include links to
attract strangers to
your website.

Also include links to your
posts to convert strangers
on your:

* Landing page

* Blog

* Newsletter




Social publishing customer example

Capitalize on your social media post by including a link to a blog or landing page.

RIDE Adventures

@rideadv

Senvice Provider for Intemational motorcycle adventure trips and rentals. We'll make you wonder
why you waited so long to RIDE somewhere new & different.

Based in USA. - rideadv.com

THE "PATAGONIA, TIERRA DEL FUEGO, &

USHUAIA!™ MOTORCYCLE TOUR Aot Madounackadeili |
TWEEY ROLLOWS Three of the most famous keywords P ]
733 1.146 1 ,388 and places in all of motorcycle B Aa R b |

adventure touring: "Patagonia

Tweets

RIDE Adventures ead
Wanna RIDE #Motorcycles in #Patagonia? Spots open March 7th & 13th, long or
short version! hub.am/1gg8qKi pic twitter.com/1g6JcfzNOu

Tierra del Fuego, and Ushuaial” All
famous for good reason

Motorcycle travelers who take on this
incredible riding adventure will be
quided through the "can't miss"
highlights of Patagonia, and discover
each day why this region remains so
special in the hearts of travelers who
have been there. Whether its the

scenery we enjoy, the incredible barbeques or "asados" we'll feast on, or just the warm
reception from the people in Patagonia, it's an adventure ride that will leave every
motorcycle traveler saying 'l can't believe | didn't do this before!”

Upcoming Dates:

insurance, fuel, shipping & more

« Hotels, Meals, National Parks,
Video Highlights & more

Motorcycle Guide, Support Truck &
Driver, Luggage transfer

« Adventure Riding Experience of a
Lifetime in Patagonia!
Base Pricing (on BMW F650GS)

 $9,384 USD

« Upgrades to other GS bikes
possible
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Review your social
media ROI.

A couple of metrics to track:
* Average monthly reach
*  Website visits

* Conversion rates

 Customers generated
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Tracking your monthly reach

Chart the growth of your followers on a monthly basis from
the social media channels to which you're publishing.

& Monitoring
® Published
Scheduled (8)
& Reach

Social Setlings

Connected Accounts
Publishing Schedule

Apps & Add-ons
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Twitter
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You can also download a CSV of this data

ouTube

= Xing




Review your ROI with Sources

Measure how your social media messages are driving site traffic,
converting visitors into contacts, and generating customers.

[ # Previous month VI & Al domains v | | % Select report... -

Visits v [ Show visit-to-contacts rate @ Add marketing action
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Share relevant industry content
Create a social media style guide

Publish on a consistent basis
Include links when relevant

Review your social media ROI
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